facebook Advertising Case Study

SumoKhan

HanPerson is an early stage startup focused on providing compelling
applications and games that leverage the social web. Their first game,
SumoKhan, is a Sumo-themed social fighting game on Facebook Platform.
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with the perfect platform grew from zero to over 1,500 daily active users.
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By iterating and optimizing their geographic and
— Yong Su Kim, CEO demographic targeting, they were able to drive greater
growth.



