facebook Advertising Case Study

Nextbook.org

Capacity Interactive Inc. is an eMarketing consulting firm for culture and
the Arts. Representing Nextbook.org, a non-profit organization focused
on Jewish literature, culture and ideas, Capacity Interactive decided to
advertise on Facebook to target Nextbook’s very precise audience. Next-
book.org commissions books on Jewish themes, sponsors public lectures,
readings, and performances in cities around the country, and publishes
an online magazine.
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Mextbook.org is your

online hub for Jewish

culture, literature, and
ideas. A new read on

Jewish Culture!

Facebook Ads allowed Nextbook.org to target their
precise audience - people who idicated they were Jewish
and/or interested in Jewish culture.
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—Erik Gensler, Capacity Interactive Inc.



